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Business Model
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Chiva-Som International Health Resort Co., Ltd.

Head Office: 11th Floor, Modern Town Building Hua-Hin: 73/4 Petchkasem Road
87 Sukhumvit 63, Bangkok 10110, Thailand Hua Hin, Prachuab Khirikhan 77110, Thailand
Tel: +66 (0) 2711-6900 Fax: +66 (o) 2381-5852 Tel: +66 (o) 3253-6536 Fax: +66 (0) 3251-1154
E-mail: bkkoff@chivasom.com E-mail: reserv@chivasom.com

www.chivasom.com

Proud Recipient of:
‘Best Spa in the World' Daily Telegraph's Ultratravel Magazine 2008
‘Best Overseas Spa' Luxury Travel & Style Magazine 2008 Gold List
‘Top 15 Best Destination Spa' Travel and Leisure 2007
'Top 3 Overseas Spa Retreat' Conde Nast Traveller 2007 Readers' Awards (and every year since 1999)
'Favorite Spa in Asia' and 'Top 10 Best Spa Cuisine' Spa Finder 2007



